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WEF GLOBAL COMPETITIVENESS REPORT 2001-02

RANK COUNTRY POPULATION MAJOR INTERNATIONAL BRANDS GOVERNMENT INITIATIVE & FUNDING
1 FINLAND 5M NOKIA, FISKARS, SUUNTO DESIGN 2005, US$25 M
2 UNITED STATES 287 M GOOGLE.COM, APPLE, COCO-COLA VARIOUS FUNDING PROGRAMMES
3 NETHERLANDS 16 M SHELL, HEINEKEN, PHILIPS NETHERLANDS DESIGN INSTITUTE
4 GERMANY 82M BMW, VOLKSWAGEN, ADIDAS VARIOUS FUNDING PROGRAMMES
5 SWITZERLAND ™ NESTLE, BODUM, SWATCH VARIOUS FUNDING PROGRAMMES
6 DENMARK 5M CARLSBERG BEER, LEGO, BANG & OLUFSEN DANISH DESIGN CENTRE, US$400 K PA
NOTES:
1 MID 2002 ESTIMATES. SOURCE: POPULATION REFERENCE BUREAU, 2002 WORLD POPULATION DATA SHEET
HTTP:/\WWW.PRB.ORG/PDF/WORLDPOPULATION DS02_ENG.PDF
z VALUES FOR FUNDING RELATE TO GOVERNMENT-SOURCED FUNDING ONLY.
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